
La Web del Futuro

Perspectiva empresarial



2

Nuestra empresa

iSOCO, quiénes somos

Nuestra misión es transformar la investigación en

innovación proporcionando servicios de alto valor

añadido y soluciones tecnológicas a las empresas e

instituciones para facilitar su posicionamiento y

desarrollo en la economía en red

ƀSe funda en 1999 por un grupo de emprendedores procedentes

del Instituto de Investigación en Inteligencia Artificial (IIIA), del

Consejo Superior de Investigaciones Científicas (CSIC).

ƀEl equipo está formado por 100 personas.

ƀAccionistas: BCN Emprèn, Invernova, NGA y BtoB Factory.

ƀFacturamos 6,2M úen el año 2010 con un crecimiento del 3%.

Pamplona

Barcelona

Proyectos europeos

Valencia
Madrid
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Estructura

iSOCO, quiénes somos

Nuestros recursos están organizados para asegurar que trasladamos la investigación al 

mercado y aportamos innovación para cada sector específico

Tendencias / Best Practices

Tecnología

Mercado
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Quo vadis Web?

Web Futura

Tagcloud by http://www.wordle.net/
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Web Semántica
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Quo vadis Web?

Web Futura

WWW
URI, HTML, HTTP

Semantic Web
RDF, RDF(S), OWL

Dynamic Web Services
UDDI, WSDL, SOAP

Static

Intelligent Web

Services

Syntax Semantics
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Semantic Technology
Making Money

Manual Labor

Semantic Technology Capabilities

Traditional Software Capabilities
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Dimensiones?

Web Futura

Å Datos

Å Linked Data

Å Servicios

Å Service Web, Programable Web

Å Inferencia & Proceso

Å BigML, DataMining, 

Å HCI

Å QA, Avatar, Realidad Aumentada, 

Å Confianza

Å Seguridad, Provenance

Å Mundo Real Ê 

Å Internet de las Cosas
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Gartner
Making Money

2005 2006 2007
2008

2009
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Buté
Making Money

ÅPotential Market of 3.32Bú(OVUM Estimation 2010-

2014)

Å Increasing number of success stories

Å Increasing number of suppliers

ÅEmerging market according to big players and 

M&A movements

ÅNo more public funding into basic technology
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Tecnología  Semántica

Empresa Inteligente

ÁIncrementar Eficiencia en la Producción

ÁOptimizar la Cadena de Suministro

ÁTransformar la Gestión de sus Clientes y 

Conocimiento

ÁExperimentar con nuevos Modelos de Negocio
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Tecnología  Semántica

Definición

../../2010/Accionistas/Video Arbol/ArbolRepsol_iSOCO+LENTO.avi
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Adoption
Making Money

ÅSupply Chain

ÅPartners

ÅCompetence

Providers

ÅProduction

ÅWorkers

Company
ÅCRM

ÅMarketing

ÅDelivery

Customers
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Enabling Technology
Making Money
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Retos para empresas y emprendedoresé
Web Semántica

Å Retos Technológicos

Å Escalabilidad

Å Modelado

Å Soporte

Å Búsqueda

Å Interfaz

Å Seguridad

Å Ejemplos de Negocio

Å Intra-Empresa

Å Clientes

Å Retos de Investigación

Å Corto

Å Medio

Å Largo
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Storage
Technology

Å Capability

ï Almost all STE solutions needs storage

ï Only 5% supply sale storage

ï Long term solutions

Å JENA (HP), Sesame (Aduna), 

Å Franz, Ontoprise, Modenca, Intellidimension, Inquira

Å LD:Large Triple Stores: Oracle, Ontotext,OpenLink, 4store,é

Å Challenges

ï Add Intelligence to storage

ï Integrate with legacy storage

ï Automate the maintenance

Å Watch

ï Research Activity (scalability & inference)

ï Merger and Acquisition
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Modeling
Technology

Å Capability

ï Almost all STE solutions needs modeling

ï Strong open source background: Protégé 

ï TopBraid, OntoStudio, KAON, Knoodl, NeOnToolKit

Å Challenges

ï Industrialization of the process

ï Reuse capabilities

ï Change Management

ï Usability

ï Presentation & Visualization

Å Watch

ï Collaborative and Informal Modeling

ï Interfaces & Interaction
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Support
Technology

Å Capability

ï User: supplier, technical user, and non-technical user

ïOntology editing: 

ï Acquisition & tagging

ï Data browsing and checking

Å Challenges & Trends

ïMethodology

ï Maintenance as a service

ï Linked data initiative
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Search & Discovery
Technology

Å Search & Discovery

ï Traditional search enhanced by semantics

ï Native semantic search engine

ïQuestion answering

Å Challenges and Trends

ï Native search 

ï Services Discovery
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Interface
Technology

Å Capability

ïOntology presentation

ï Rich Media Interfaces.

ï Serendipia and Personalization

ï Natural Interaction

Å Challenges & Trends

ï Natural Multimodal Interaction

ï Recommendation vs. Search
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Trust
Technology

Å Capability

ï Basic security: encryption, signature, auth., é

ï Intelligence as service: reputation, surveillance, intelligence cells

ï Security on knowledge level (memos, provenance, etc.)

Å Challenges

ï Linked data requirements 

ï Provenance standards
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MBA in a nutshell
Making Money

Value
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Guy Kawasaki: The Art of Start
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Linked Data

En busca de modelo de negocio


